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Performance Measures 01 Jul-31 Dec 01 Jan-30 Jun 
Total 

01 Jul-30 
Jun  

How much: Quantity of effort       

Total # active clients (individuals) 18 29 47 

Total # families/whānau engaged (family comprises 2 or more 
individuals) 

6 10 16 

# 1-1 sessions delivered to individuals 40 31 71 

# sessions delivered to families/whānau (2 or more members of 
the same family unit) 

30 35 65 

        

How Well: Quality of effort       

# clients who answered the client satisfaction question in the 
survey (denominator) 

7 10 17 

# clients who were highly satisfied OR satisfied with the content 
and delivery of the programme (numerator) 

7 10 17 

% clients who were highly satisfied OR satisfied with the 
content and delivery of the programme 

100% 100% 100% 

 
      

Better Off? Effect of effort       

# clients (parents or caregivers) who answered the 'parenting 
skills' question in the survey (denominator) 

4 7 11 

# clients (parents or caregivers) who strongly agree OR agree 
they learnt new parenting skills as a result of the programme 
(numerator) 

4 7 11 

% clients (parents or caregivers) who strongly agree OR agree 
they learnt new parenting skills as a result of the programme 
(SK,S) 

100% 100% 100% 

# clients (parents or caregivers) who answered the 'strategies for 
managing' question in the survey (denominator) 

4 7 11 

# clients (parents or caregivers) who strongly agree OR agree 
they learnt new strategies for managing their emotions and 
triggers linked to stress (numerator) 

4 7 11 

% clients (parents or caregivers) who strongly agree OR agree 
they learnt new strategies for managing their emotions and 
triggers linked to stress (SK,S) 

100% 100% 100% 

# clients (parents or caregivers) who answered the 'relationship' 
question in the survey (denominator) 

4 7 11 



 

 

# clients (parents or caregivers) who strongly agree OR agree 
their relationship with their child has improved as a result of the 
programme (numerator) 

4 7 11 

% clients (parents or caregivers) who strongly agree OR agree 
their relationships with their child has improved as a result of 
the programme (AO,S) 

100% 100% 100% 

 









 

Schedule 1 

Name of service, programme or 
initiative 

Te Manawa Family Services  

Funding Amount  $30,000 

Term of contract 3 years 

Direct Client/s Families/Whānau collectives 
Individuals; Parents/caregivers with children and youth 
 

Funded Activities and Goals ● Youth and Parenting Programme 
● Providing education to parents to feel supported and make positive informed parenting decisions 

 

 
         

  QUANTITY 
OUTPUTS 

QUALITY OUTPUTS SKILLS & 
KNOWLEDGE 

ATTITUDE & 
OPINION 

BEHAVIOUR 
CHANGE 

CIRC. CHANGE POPULATION 
OUTCOMES 

Service 
component 

Direct 
Clients 

How much How well Better Off  

Parenting 
Programme 

Whānau 
collectives 

Total # 
families/whānaui 
engaged 

% whānau report 
they are highly 
satisfied/satisfiedii 
with the content 
and delivery of the 
programme 

     

 Individuals 
of whānau 
collectives 

Total # active 
clients (total)iii  

 

      



 

  # 1-1 individual 
sessions 
deliverediv 

      

 Individuals 
parents or 
caregivers 
engaged in 
the 
programme 

# family/whānau 
sessions 
deliveredv 

 #/% clients who 
strongly 
agree/agreevi they 
learnt new 
parenting skills as 
a result of the 
programme 

#/% clients who 
strongly 
agree/agreevii 
there has been an 
improvement in 
their relationship 
with their child as 
a result of the 
programme 

  Hinengaro – We 
are lifelong 
learners 

    #/% clients who 
strongly 
agree/agreeviii 
they learnt new 
strategies for 
managing their 
own emotions, 
stress and triggers 

   Whānau – We are 
actively engaged 

 

Notes: All outcomes have been designed based on their application with previous reporting on programme outcomes. Note; there are no 

outcomes directly linked to children and youth associated with this programme. 

 

 

 
i Families/Whānau = 2 or more individuals from the same household, or who self-define as family/whānau. This is the count of family/whānau collective groups who are 

engaged in the programme 



 

 
ii Note; 5point likert scale from highly dissatisfied to highly satisfied 
iii Active clients = all individuals who are actively engaged in the programme, i.e. has engaged in 1 or more sessions in the reporting period. This is the count of individuals 

including youth and parents/caregivers.  
iv 1-1 individual sessions = sessions that are delivered to an individual. Youth or parent/caregiver.   
v Family sessions = sessions that are delivered to family/whānau collectives. This is the count of sessions that are delivered to 2 or more people from the same household. 

To be agreed and defined with the group.  
vi Note; 5point likert scale from strongly disagree to strongly agree 
vii As above 
viii As above 












